How To Promote Your
Recycling Program
Through Social Media
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Communications Strategy
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Online Communications Strategy

Social Media Strategy
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Campaign Social Media
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Ways Social Media Can Benefit
Your Program

» Getting your Message to the

Masses

s 't #
* Increase Website traffic &

» Conducting research *ﬁ “ ’h

» Getting answers to

guestions, reaching out to

other experts




Creating a Plan for Success

Assessment: Mind Mapping Evaluation

* What are * Find the right » Tools for
your tools and the measurement,

people you tracking, etc

objectives? want to
connect




Social Media Landscape
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MICROBLOGS - TWITTER

Objective: What are you
doing?

Launched October ‘06
75 million users

Total Tweets: 50
million/day

Tweets per Day
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2009: 18 million users
2009: 27.3 million tweets/day
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Why Do People Use Twitter?

1. Broaden your reach to a wider
community

2. Get an immediate pulse on
news and events, and
trending topics, often before
any news outlet

3. Get a pulse on your
brand/company

4. Virtual water cooler
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City of Scottsdale:




Examples

http://twitter.com/@talkingtrashPHX

http://twitter.com/RecycleMePlease

http://twitter.com/HelpRecycle
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Facebook

» Objective: Helps you
connect and share with the
people in your life

« Launched In February of
2004

* 400 million active users
2009: 90 million active users

» Average user has 130
friends on the site



facebook Home Profile Friends Inbox KelleyD Settings Logout Q

Change Picturs RE3.UI'g RE3.org

wall Info Photos Boxes Events HNotes » +

What's on your mind?

attach F1 @ ) ¥ ~ m

Just Fans © Settings

RE3.org
Edit Page »,

Promote Page with an Ad Using social media to educate audiences about recycling

Join us for a Webinar on July 22 Space is limited. Reserve your Webinar seat now at:
Add Fan Box to your site https: /fwww L.gotomeeting. com/register [739370344...

* More

E July 13 at 1:59pm - Comment - Lke - Share

RE3.org is & sodal marketing s RE3.org

campaign designed to encourage ..p“

people to adoptrecyding as part . Recycling in Kenya

of their everyday behavior at When I was a young girl, I remember these Office of Waste Reduction and Recyding men who
home, work and on-the-go. would carry large sacks on ther backs. The sacks were full of bottes, and they would go

around the estates asking for any empty glass bottles, As chidren, we were both scared and
intrigued by these men...

Information + E July 10 at 12:41pm * Comment - Like * Share
Location:
2728 Capital Blvd. », RE3.org
Raleigh, NC, 27604 = | Facebook Environmental Applications:
Fhor e .y
919-715-6536

L 3uy 6 at 11:3%am - Comment - Lke - Share
Mo - Sur:
9:00 am - 5:00 pm Y Lee Yount Jr likes this.
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Flickr & You Tube

* Photos
and
Videos






How to Make Social Media Work

* Create REAL value
* Don’t be selfish

* Make a “buzz”
* Have friends




Set Some Rules

SORRY PAL T GoT You

The perfect HR, legal, ARRESTED!
privacy issues storm... —

What can and can’t they say?
Can they participate during work?

How do you enforce that they keep it polite
and appropriate?

How do you ensure they comply with copyright
and financial disclosure laws?



SAMPLE CAMPAIGNS







Sample Campaigns

Freecycle@Work creates an easy way for you to post
items you no longer need, find items you do and

support the environment through action. Just throw
your stuff in the trunk and pass it on over lunch.



Sample Campaigns

e http://greenopolis.com/goblog/green-groove/build-
sustainable-island-oceanopolis-social-media-game

 http://twitter.com/RecycleMatch




Resources



For more information:
Deirdre Booth

Small Giants

602-314-5549
deirdre@smallgiantsonline.com

www.smallgiantsonline.com



